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Introduction

Report overview

This report analyses consumers who answered the question
"What topics are you personally interested in? Please think
of topics that you read about or watch / listen to"

This report offers the reader a comprehensive overview of
Science and technology enthusiasts: who they are; what they
like; what they think; and how to reach them. It provides
insights on their demographic lifestyle, opinions, and
marketing touchpoints. Additionally, the report allows the
reader to benchmark Science and technology enthusiasts
("target audience") against the average German consumer,
labelled as "all respondents"” in the charts.

This report is updated quarterly and is based on data from
the Statista Consumer Insights Global survey.

2 I Notes: ' See the full methodology for a detailed overview of the study design

Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

Consumer Insights Global methodology *

% Design

Duration

Language

& F O

Region

Number of
respondents

i

Sample

Fieldwork

H st

Online survey, split questionnaire design

approx. 15 minutes

official language(s) of each country with
American English offered as an alternative

32 countries

1,700+ for all the countries

Internet users, aged 18 - 64, quotas set on
gender and age

Continuous from January to December
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https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports
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Summary

Management summary: key insights

O-‘O

Demographic profile

38% of gen x are science and technology
enthusiasts

Women make up a smaller share of
science and technology enthusiasts
than men

The highest share of science and
technology enthusiasts lives in high-
income households

3 I
Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

& Consumer lifestyle

A happy relationship is the top priority
for science and technology enthusiasts

100% of science and technology
enthusiasts enjoy science and
technology

A

41% of science and technology
enthusiasts state that they like trying out
innovative products

Consumer attitudes

Political preferences of science and
technology enthusiasts reflect the
overall political landscape in Germany

Science and technology enthusiasts
share the same level of optimism about
their financial position as the average
consumer

éﬂ Marketing touchpoints

84% of science and technology
enthusiasts have consumed tv content
in the past four weeks

Ads on social media resonate strongly
with science and technology enthusiasts
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« Life stages
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+ Living situation
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0.0 Dempgraphic
38% of gen x are science and technology enthusiasts & profie

Demographic profile: life stages
Age of consumers in Germany

Target audience

All respondents

25% 32% 34%

H GenZ mMillennials Gen X m Baby Boomers

5 I Notes: "How old are you?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology enthusiasts, n= 35,991 all respondents co n S u m e r | n S |g h tS

Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by statista¥a


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Women make up a smaller share of science and technology
enthusiasts than men

Demographic profile: gender

o . o Demographic

Bl profile

Gender of consumers in Germany

Target audience

32% 68%

All respondents

B Female ® Male

GI Notes: "What is your gender?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology enthusiasts, n= 35,991 all respondents co nsu mer | nS |ghts

Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by statista¥a


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

34% of science and technology enthusiasts in Germany hold a
technical / vocational education

Demographic profile: education

o) o o Demographic

Bl profile

Level of education in Germany

0, 0,
0% 1% 0% 1%
I
No formal Basic education/  Lower secondary  Upper secondary Technical / Bachelor degree or Master degree or Doctoral degree or
education primary school education education vocational equivalent equivalent equivalent
education
B Science and technology enthusiasts W all respondents
7 I Notes:  "Whatis the highest level of education you have completed?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 9,500 science and technology co n S u m e r | n S |g h tS
enthusiasts, n=35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by StatISta -4


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

The highest share of science and technology enthusiasts lives in
high-income households

Demographic profile: income

o) o o Demographic

Bl profile

Share of consumers in Germany in the high, middle, and low thirds of household gross income

Target audience

41% 32% 27%

All respondents

33% \

H High mMiddle = Low

8 | Notes:  Recalculated to only include respondents that provide income information, recode based on "Monthly/annual household income (local currency)"; Single Pick; "What topics are you personally interested in? Please think of co n S u m e r | n S |g h tS
topics that you read about or watch / listen to"; Base: n= 8,597 science and technology enthusiasts, n= 30,683 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5
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https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

29% of science and technology enthusiasts live in a single

o) o o Demographic

household o e
Demographic profile: household classification
Type of households in which consumers in Germany live
29%
27% 0 0
26% 27% 26%
1%
8% 9%
6%
39 4%
2% 2%
Single household Couple household Single parent Nuclear family Multi-generational ~ Two or more related Other household types
household family adults
B Science and technology enthusiasts m all respondents
9 I Notes:  Based on "How many people including yourself and all children permanently live in your household?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen co n S u m e r | n S |g h tS
to"; Base: n=9,500 science and technology enthusiasts, n= 35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 i | 7
Reqluest Respimdent Llevel Dataa ’ by StatISta -4


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

o) o o Demographic

: . . . e Bl profile
27% of science and technology enthusiasts live in large cities
Demographic profile: type of community
Communities where consumers live in Germany

27%
24% 24% 25%
21%
19%
16%
12%
Rural community Small town Medium-sized town Large city City with over 1 million
inhabitants

B Science and technology enthusiasts m all respondents

10 | Notes:  "Inwhat type of community do you live?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 9,500 science and technology enthusiasts, n= co n S u m e r | n S |g h tS
35,991 all respondents

Sources: Statista Consumer Insights Global as of March 2026 i | 7

Request Respondent Level Data by StatISta -4


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Among science and technology enthusiasts, 63% are living in an N
l(:)-% profilég P
apartment

Demographic profile: living situation

Accommodation type in Germany Home ownership in Germany

Science and technology all respondents Science and technology all respondents
enthusiasts enthusiasts
B Apartment mHouse H Rented m Owned
1 I Notes:  "Whatis your current living situation (main residence)?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 9,382 science and technology

atis your currer Consumer Insights
enthusiasts, n= 35,287 all respondents

Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by statista¥a


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

/% of science and technology enthusiasts identify themselves asa  _g. pemograph
Bl profile

part of the LGBTQ+ community

Demographic profile: LGBTQ+
LGBTQ+ status of consumers in Germany

Target audience

7% 88% 5%

All respondents

7% 86% 7%

HYes HNoO Would rather not say

12 | Notes:  "Do you consider yourself part of the LGBTQ+ community?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 9,500 science and technology co n S u m e r | n S |g h tS
enthusiasts, n=35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5
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CHAPTER 02

Consumer litestyle

« Life values

* Main interests

* Hobbies & leisure activities
+ Sports activities

+ Sports followed

e Pets




A happy relationship is the top priority for science and technology &

Consumer

enthusiasts e
Consumer lifestyle: life values
Most important aspects of life for consumers in Germany

50% >1%

. 44%
42% 400 40%
0,
34% 37%
28% 28%
25%
0,
20% 22%
13%
1% =~ 10% 11%
A happy An honestand  Safetyand Making my own Having a good Social justice  Learning new To be successful  Traditions Advancing my
relationship  respectable life security decisions time things career
B Science and technology enthusiasts m all respondents
14 I Notes:  "Out of the following list, which are the 3 most important aspects to you in life? Please choose exactly 3."; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen co n S u m e r | n S |g htS
to"; Base: n=9,500 science and technology enthusiasts, n= 35,991 all respondents

Sources: Statista Consumer Insights Global as of March 2026

Request Respondent Level Data by Statlsta 5


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

100% of science and technology enthusiasts enjoy science and & N
technology ifestyle

Consumer lifestyle: main interests

Top 10 interests of science and technology enthusiasts in Germany

100%

63% 61% 500

54% 53% 0
° 52% 48%

46% 44%

Food & dining Politics & Travel Finance &  Health & fitness History Sports Home & garden

economy

Science & Movies, TV
technology = shows & music society

B Science and technology enthusiasts m all respondents

"What topics are you personally interested in?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology enthusiasts, n= co n S u m e r | n S |g h tS
35,991 all respondents
by statista %

Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

15 I Notes:


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

(Gamers are more common among science and technology & N
enthusiasts than among average consumers ifestyle

Consumer lifestyle: hobbies and leisure activities

Top 10 hobbies and leisure activities of science and technology enthusiasts in Germany

54% 500
0 50%

46% 45% 5%

43% 42% 41%

37%

Outdoor  Tech/computers Meet friends Reading Cooking / Traveling  Sports & fitness Video gaming Dining out Shopping
activities baking

B Science and technology enthusiasts m all respondents

16 I Notes: "What are your personal hobbies and activities?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology enthusiasts, co n S u m e r | n S |g h tS

n=35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by StatISta -4


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Science and technology enthusiasts prioritize running and jogging & iesyte

Consumer lifestyle: sports activities

Top 10 sports activities of science and technology enthusiasts in Germany

41% 40%

35%

0
33% 31%

30%
25% 24%

0
16A)’I4% 14% 14%

12%

0
11% 1% 4 006

Running & Hiking Fitness, Swimming & Cycling Soccer Yoga & Pilates Dancing Basketball Badminton
jogging aerobics & diving
cardio

B Science and technology enthusiasts m all respondents

17 | Notes:  "Which of these sports or activities do you do at least occasionally?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 6,175 science and consu mer | nSlghtS
technology enthusiasts, n= 18,327 respondents, who do sports

Sources: Statista Consumer Insights Global as of March 2026 i | 7

Request Respondent Level Data by StatISta -4


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Soccer is the most popular sport among science and technology

enthusiasts

Consumer lifestyle: sports followed

Top 10 sports followed by science and technology enthusiasts in Germany

80%

74%

0,
31% 30% 29% 29% 0
27% 24%
21%
17%
Soccer Basketball Winter sports Tennis Motorsports Athletics Handball Boxing
B Science and technology enthusiasts m all respondents
18 I Notes:  "Inwhich of these sports do you follow competitions, leagues or teams?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 4,333 science and
technology enthusiasts, n= 12,542 respondents, who follow sports

Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

Consumer
lifestyle

21% . 21%
17% 14%
American Cycling
football
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Cats are the furry best friends of science and technology & _—
enthusiasts ifestyle

Consumer lifestyle: pets

Pets living with science and technology enthusiasts in Germany

35%

33%

6% 6%

5% 5% 4% 5%

Cat Dog Fish Bird Rodent Reptile Insects / arachnids

B Science and technology enthusiasts m all respondents

19 | Notes:  "Which of these pets live with you in your household?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology co n S u m e r | n S |g h tS
enthusiasts, n=35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5
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CHAPTER 03

Consumer attitudes

« Consumer attitudes

+ Challenges facing the country
 Politics

* Innovation adoption

+ View on country’s economic situation
+ View on personal economic situation

» Economic concerns




41% of science and technology enthusiasts state that they like trying @ consumer
out innovative products () attiudes

Consumer attitudes

Agreement with statements in Germany

48%
0,
44% 45%
41%
0,
30% 29%
21%
15% 14%
. 11%
| only buy new technology when it | like staying up to date with new | like trying out innovative products Products that | buy have to meet Always owning the latest technology
has proven successful technology the highest standards is important to me

B Science and technology enthusiasts m all respondents

21 I Notes:  "Which of these statements apply to you?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n= 9,500 science and technology enthusiasts, n= co n S u m e r | n S |g htS
35,991 all respondents

Sources: Statista Conssmer Insights Global as of March 2026 by Statlsta 5

Request Respondent Level Data


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Science and technology enthusiasts are more concerned about @ consumer
immigration than the average consumer [ e

Consumer attitudes: challenges facing the country

The 10 most important issues facing Germany according to science and technology enthusiasts

62%

53% 52%

47% 46% 45%

0
39% 37% 37%

33%

Inflation Economic Immigration Health and Housing Crime Education Poverty Climate change Environment

situation social security

B Science and technology enthusiasts m all respondents

"What do you personally think are the most important issues in your country of residence that need to be addressed?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or co n S u m e r | n S |g h tS

watch / listen to"; Base: n= 9,500 science and technology enthusiasts, n= 35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 i | 7
Request Respondent Level Data by StatISta -4

22 I Notes:


https://www.statista.com/global-consumer-survey/surveys
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Political preferences of science and technology enthusiasts reflect @ consumer
D attitudes

the overall political landscape in Germany

Consumer attitudes: politics

Political attitudes of consumers in Germany

Target audience

All respondents

H Left mCenter Right

Prefer not to answer

y

== I POLLING
— B STATION

OPENING TIMES
7.00am-10.00pm

23 I Notes:  Recode based on "Many people use the terms left and right when they want to describe political views. Where would you place yourself on a scale from left to right?"; Single Pick; "What topics are you personally interested Co n S u m e r | n S |g htS

in? Please think of topics that you read about or watch / listen to"; Base: n= 9,500 science and technology enthusiasts, n= 35,991 all respondents

Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

by statista%
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37% of science and technology enthusiasts are laggards when it

comes to innovation adoption

Consumer attitudes: innovation adaption

Innovation adopter types based on statements towards innovation by consumers in Germany

38%
36%

17%
14%

2%
1%

S .

11% I

I 7%

Consumer

D attitudes

37% 37%

Innovators Early adopters Early majority Late majority

B Science and technology enthusiasts m all respondents

24 I Notes:  Based on "Which of these statements regarding technology apply to you?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and
technology enthusiasts, n= 35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

Laggards

Consumer Insights
by statista%
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Science and technology enthusiasts in Germany are more @ consumer

attitudes

concerned about the economy than the average consumer ]

Consumer attitudes: view on the country's economic situation
Economic situation in Germany as perceived by science and technology enthusiasts

Target audience

10% 28% 33% 20% 9%

All respondents

12% 28% 34% 17% 7%

B Very positive B Positive Neither positive nor negative  m Negative M Very negative
25§ Notes:  "How would you evaluate the economic situation of your country of residence?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 co n S u m e r | n S |g h tS
science and technology enthusiasts, n= 35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5

Request Respondent Level Data


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Science and technology enthusiasts share the same level of @ coneumer
optimism about their financial position as the average consumer [ aeitudes

Consumer attitudes: view on personal economic situation
Perceived personal economic situation of science and technology enthusiasts

Target audience

xxxxx g Income
9% 33% 36% 7% th:’lucsx sales 2::::‘_: i;)g:‘:‘
et Sales 33,772.36 65.35157
ost of Goods Sold

ross income

All respondents

W Very positive  m Positive Neither positive nor negative Negative M \Very negative
26I Notes:  "How would you evaluate your personal economic situation?"; Single Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology Consu mer | nSlghtS
enthusiasts, n=35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5

Request Respondent Level Data


https://www.statista.com/global-consumer-survey/surveys
https://www.statista.com/business/api/consumer-insights?utm_source=statista&utm_medium=organic&utm_campaign=data_extract&utm_id=1&utm_term=consumer_insights&utm_content=reports

Science and technology enthusiasts are feeling the effects of the @ consumer

cost-of-living crisis more than the average consumer [ e
Consumer attitudes: economic concerns
Agreement with statements regarding the economic concerns of science and technology enthusiasts
59%
55%
49% 49%
32% 32%
30%
I 26% I 27% I0 28%
My cost of living has increased | have been trying to spend less My financial situation has been | am worried about violence and | have been experiencing
notably money impacted negatively public unrests in my country feelings of stress and anxiety
B Science and technology enthusiasts m all respondents
27 I Notes:  "Which of these statements apply to you when you consider your everyday life in the past 12 months?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen co n S u m e r | n S |g htS
to"; Base: n=9,500 science and technology enthusiasts, n= 35,991 all respondents
Sources: Statista Consumer Insights Global as of March 2026 by Statlsta 5

Request Respondent Level Data
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CHAPTER 04

Marketing touchpoints

&
S

* Media usage

» Social media usage

-

'g s

+ Digital advertising touchpoints

+ Non-digital advertising touchpoints

ol PN e
il 1l




84% of science and technology enthusiasts have consumed tv

content in the past four weeks

Marketing touchpoints: media usage

Type of media consumers in Germany have been using in the past 4 weeks

84%
80%

75%
70%

0,
61% 61% 63% 61%

53%
41% 41%

30%

Music streaming Online news Magazines

TV Video streaming Radio

B Science and technology enthusiasts m all respondents

29I Notes:
enthusiasts, n=35,991 all respondents

Sources: Statista Consumer Insights Global as of March 2026
Request Respondent Level Data

"What kind of media have you used in the past 4 weeks?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology

Marketing
/R touchpoints

40% 399

30% 29%

Podcasts Daily newspapers

Consumer Insights
by statista%
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Youtube is the most popular social media brand among science and varketing
technology enthusiasts () touchpoints

Marketing touchpoints: social media usage

Top 10 social networks used by Germany

73%

62%

% 580 0
58% 58% 58/056%

42%

23% 22% 5194 21%

170 19%
14% 13%

8%

YouTube Instagram Facebook TikTok X (Twitter) Pinterest LinkedIn Snapchat Twitch Reddit

B Science and technology enthusiasts m all respondents

30 § Notes:  "Which social media platforms do you use regularly?"; Multi Pick; "What topics are you personally interested in? Please think of topics that you read about or watch / listen to"; Base: n=9,500 science and technology co n S u m e r | n S |g h tS
enthusiasts, n=35,991 all respondents

Sources: Statista Consumer Insights Global as of March 2026

Request Respondent Level Data by Statlsta 5
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Ads on social media resonate strongly with science and technology

enthusiasts

Marketing touchpoints: digital advertising touchpoints

Marketing
/R touchpoints

Top places where science and technology enthusiasts in Germany have come across digital advertising in the past 4 weeks
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Advertising on advertising spaces on the go receives the highest

Marketing

recall and recognition with science and technology enthusiasts S G

Marketing touchpoints: non-digital advertising touchpoints

Top places where consumers in Germany have come across non-digital advertising in the past 4 weeks
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what drives
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Insights. Get access to 2M+ exclusive
consumer interviews worldwide. Analyze the
results in a DIY research tool and understand
target groups, brands, industries, consumer
trends, and public opinion around the world.

Book a demo

Gain a deeper understanding of consumers,

o Click to open
brands, and markets. Explore valuable insights that Statista
reveal how people think, shop, and connect with Consumer
products in your industry. Insights

MEDIA & ADVERTISING

With Statista Consumer Insights, access Vedia usage by channel

streamlined research tools and exclusive survey
results that help you analyze trends, preferences,
and brand performance.

@ INTERMNET & SOCIAL MEDIA
Internet usage by device

Use these insights to guide data-driven strategies,
uncover fresh growth opportunities, and make
. . .. . coviD-19
confident business decisions backed by reliable . COVID-19 vaccination
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